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ing that did away with multiple
buying/selling events, which were
time-consuming and caused “giv-
ing fatigne.”

“We made $61,000 through the
pledge drive, including $2,000 in
company matches. We made
approximately $30,000 through
merchandise sales. All together,
we raised $91,000 in less than
two months,” said Mary Kirkeby,
fundraising chair for the TLake
Harriet Community School PTA.

Longfellow Middle School PTA
in Falls Church, Virginia, holds

pULUKS, Thne FIA Reflections
Program, drug prevention and
safety weeks, school dances,
various PTA communication vehi-
cles for parents, and more.
According to most professional
fundraisers, fundraising efforts
are more likely to be successful if
specific uses for the money have
been defined. Rosemont PTAs
list of programs and activities it

For more information about online
giving campaigns, see the arficle on
nane 23 “Click Hara #a Dnnnta

met its fundraising target with
the direct donation campaign,
there would not be a schoolwide
spring fundraiser.

Having adequate funding is an
important part of being a suc-
cessful PTA. Direct donation
drives may be your PTAs ticket
to making efficient use of
resources while keeping the
financial pipeline flowing. PR

Marilyn Ferdinand is writer/editor for the
national PTA organization.
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